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Drop in autoMatEd ParcEl droPS EaSE SHiPPinG, rEturnS

The Postal Service is testing new equipment in some retail lobbies to 
make it easier for customers to drop off packages for shipment.

The Automated Parcel Drop (APD) is a self-service machine that allows 
customers to mail pre-paid and merchandise return parcels.

Customers scan the package’s pre-paid label barcode at the APD, deposit 
the package through its door and collect a paper receipt with acceptance 
scan date, time and tracking information.

“For our small-business customers and customers that shop online, 
Automated Parcel Drops make shipping and returning packages a 
smoother, simpler process,” said Retail and Customer Service Operations 
VP Kelly Sigmon.

The APD initiative is part of the Postal Service’s ongoing efforts to 
strengthen customer service and grow its package business.

APDs accept parcels with PC Postage online labels like eBay and  
Click-N-Ship, merchandise return labels, and self-service kiosk labels.

The machines are being tested in five retail lobbies in California, Florida, 
New York, North Dakota and Virginia.

More installations are planned, along with improvements that will allow 
APDs to accept packages with labels printed from mobile devices.
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The Automated Parcel Drop at the Merrifield, VA, Post Office  
allows customers to mail pre-paid parcels. 
 

The Postal Service is testing new equipment in some retail lobbies to make it easier for customers to drop off 
packages for shipment. 

The Automated Parcel Drop (APD) is a self-service machine that allows customers to mail pre-paid and 
merchandise return parcels. 

Customers scan the package’s pre-paid label barcode at the APD, deposit the package through its door and 
collect a paper receipt with acceptance scan date, time and tracking information. 

“For our small-business customers and customers that shop online, Automated Parcel Drops make shipping 
and returning packages a smoother, simpler process,” said Retail and Customer Service Operations VP Kelly 
Sigmon. 

The APD initiative is part of the Postal Service’s ongoing efforts to strengthen customer service and grow its 
package business. 

APDs accept parcels with PC Postage online labels like eBay and Click-N-Ship, merchandise return labels, 
and self-service kiosk labels. 

The machines are being tested in five retail lobbies in California, Florida, New York, North Dakota and 
Virginia. 

More installations are planned, along with improvements that will allow APDs to accept packages with labels 
printed from mobile devices. 

The Automated Parcel Drop at  
the Merrifield, VA, Post Office 
allows customers to mail  
pre-paid parcels.

ashlea a. Meyer 
Postmaster (A), Sacramento



industry Co-Chair Corner Miles French
the HEat is on!

Sacramento Pcc did not hold a regular 
PCC meeting in June, due to summer 
vacations and hopefully everyone out there 
is staying cool ! Important that we need to 

keep all of our USPS mail carriers delivering the last mile in 
our thoughts, as they brave the Sacramento Valley heat.

On July 13th our Education Session will cover the USPS 
Mailer Scorecard and Postage Assessments. Join us at 
West Sacramento BMEU, 8:30am. Session presented 
by Randy Holt, USPS. Mailers will have an opportunity to 
review their Scorecards with a USPS BMEU representative 
during the education session. (There will be a limited number 
of appointments available with our BMEU staff to look at  
your scorecard.)

Sacramento river cats! Join us as we try this again on  
July 27th. were you rained out along with us on april 6th? 
If you bought tickets through the PCC for the first game of 
the season against the Tacoma Raniers, and haven’t already 
exchanged your tickets through the Raley Field box office, 
now’s your chance!

reach out to candi cheathon at 916-263-7153 by July 1st 
to exchange your tickets for this game. You’ll be able to 
sit with the rest of the group as we cheer the River Cats on. 

Or, you can purchase new tickets at www.SacPcc.com 
for $18 each. Take this route if you’ve already traded your 

April 6th tickets in for a new game at the River Cats 
Box Office, or if you’re joining us for the first time this 
season. New tickets purchased before July 24th will 
be mailed prior to game day.

next up on your Sacramento Pcc schedule:

•	 July — no MEEtinG: 
Summer vacation 
Enjoy the Break!

•	 July 13th, Education Session, 8:30am: 
Mailer Scorecard, Postage assesments 
Presented by: randy Holt, uSPS 
West Sacramento BMEU | 3775 Industrial Blvd. 
Room 1080

•	 July 27th, Sacramento river cats, 7:05pm: 
Sacramento river cats  
vs. the round rock Express 
Raley Field | West Sacramento

Remember to visit the website for current information 
at www.SacPcc.com. Sacramento PCC meetings 
are held at the Royal Oaks Post Office on the second 
Thursday of each month, unless there is a scheduled 
event at another location. Check the website!

The PCC executive board holds a meeting on the last 
Thursday of each month, via conference call. Reach 

informeD Delivery® UpDate & npf Collateral
informed delivery is available to residential consumers, like you, nationwide! This service provides eligible consumers with a 
daily digital preview of their household’s letter-sized mail pieces.

informed delivery offers the convenience of knowing what is coming in the mail anytime, anywhere, even while traveling.  
This feature also ensures that everyone in the household sees the mail each day, not just the person that retrieves the mail 
from the mailbox. if you haven’t signed up yet, please consider doing so today by visiting our consumer facing website 
at informeddelivery.usps.com. Mailers can also benefit from participating in informed delivery campaigns, providing an 
unprecedented opportunity to engage consumers and expand their marketing reach through synchronized direct mail and 
digital campaigns that allow users to take immediate action on a mail piece.

informed delivery was featured in the Postmaster General’s keynote address and in twelve workshops at this year’s National 
Postal Forum. Visit the NPF website to view Informed Delivery materials presented at the conference.

Mailers must still work closely with the informed delivery Program Office to conduct campaigns; however, in August, we will 
be launching a fully self-service option for mailers to create and submit campaigns. Watch for more information about these 
enhancements in the coming weeks and months. In the meantime, visit our informed delivery business mailer website to learn 
more about this exciting new digital channel for mailers.
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Informed Delivery is an optional, free feature that gives 
residential consumers the ability to see a daily preview of their 
household’s letter-sized mailpieces that will be arriving soon. 
This feature offers consumers the convenience of seeing 
what is coming to their mailbox — anytime, anywhere – even 
while traveling. Mailers can enhance their hardcopy mailings 
by conducting a campaign that includes an image (or images) 
and a website link (URL). This information will appear in the 
user’s email notification and dashboard on USPS.com®. 

•	 Each unique set of customized supplemental content 
(image & URL) is associated with an individual mailer 
campaign. Multiple campaigns can be conducted at one 
time for a single mailing. Multiple mailings and campaigns 
can be conducted simultaneously. 

•	 Each campaign is triggered by and mapped to a single 
Mailer ID (MID) that is used on the mailpiece and can 
be customized to be active during a defined date range. 

•	 Mailers can also use the Serial Number range within 
the Intelligent Mail® barcode (IMb) to make a unique 
campaign, providing greater levels of personalization 
and the ability to use a “shared” MID, such as one that 
might be used in large businesses with multiple business 
units or one provided by a Mail Service Provider (MSP). 
The majority of mailer tests conducted to date have been 
done utilizing both the MID and a Serial Number range. 

Benefits for Mailers 
Informed Delivery allows mailers to: 

•	Take advantage of a new digital channel, tying hardcopy 
mail to digital content 

•	 Receive an additional digital impression for the intended 
recipient and additional impressions for other household 
members who are Informed Delivery users 

•	 Experience high email open rates (70% daily average) 

•	 Enhance the presentation of the scanned mailpiece 
images that consumers are already receiving 

•	 Give mail recipient or other household members the 
opportunity to take action immediately on their mailpiece 
by clicking on a campaign image/website link – regardless 
of whether or not they retrieve mail from the physical 
mailbox 

•	 Coordinate multi-channel campaigns with text, social 
media, other email, etc. 

•	 Collect information on campaign reach and open rates 
through data analytics 

Participation criteria: 
Virtually any mailer can conduct an Informed Delivery 
campaign if the following criteria are met: 

•	 Mailpieces must be automation compatible 

•	 Mailpieces must contain a valid IMb 

•	 Mailer or MSP must be IMb certified 

A campaign can be initiated by the mailer or by their 
designated MSP (advertising agency, printer, freight shipper, 
presort bureau, etc.). During the operational test period, 
there are no fees associated with conducting an Informed  
Delivery campaign.

campaign information 
The overall campaign process is simple; mailers create 
and induct hardcopy mail as usual and provide USPS 
data elements and supplemental content to facilitate 
an Informed Delivery campaign. There are currently two 
ways to submit an Informed Delivery campaign: via email 
or PostalOne!. Interested test participants can work 
through their Sales representative or contact the IDPO at 
uSPSinformeddeliveryquestions@usps.gov

For detailed information, and to learn how to promote your 
business with an Informed Delivery campaign please visit 
usps.com/business/informed-delivery.htm

Informed delIvery InteractIve campaIgn
create once. connect Everywhere.
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Informed Delivery Interactive Campaign  
Create once. Connect Everywhere. 
 
Informed Delivery is an optional, free feature that gives residential consumers the ability to see 
a daily preview of their household’s letter-sized mailpieces that will be arriving soon. This 
feature offers consumers the convenience of seeing what is coming to their mailbox – anytime, 
anywhere – even while traveling. Mailers can enhance their hardcopy mailings by conducting a 
campaign that includes an image (or images) and a website link (URL). This information will 
appear in the user’s email notification and dashboard on USPS.com®.  

• Each unique set of customized supplemental content (image & URL) is associated with 
an individual mailer campaign. Multiple campaigns can be conducted at one time for a 
single mailing. Multiple mailings and campaigns can be conducted simultaneously.  

• Each campaign is triggered by and mapped to a single Mailer ID (MID) that is used on 
the mailpiece and can be customized to be active during a defined date range.  

• Mailers can also use the Serial Number range within the Intelligent Mail® barcode (IMb) 
to make a unique campaign, providing greater levels of personalization and the ability to 
use a “shared” MID, such as one that might be used in large businesses with multiple 
business units or one provided by a Mail Service Provider (MSP). The majority of mailer 
tests conducted to date have been done utilizing both the MID and a Serial Number 
range.  

Benefits for Mailers  
Informed Delivery allows mailers to:  

• Take advantage of a new digital 
channel, tying hardcopy mail to digital 
content  

• Receive an additional digital 
impression for the intended recipient 
and additional impressions for other 
household members who are Informed 
Delivery users  

• Experience high email open rates 
(70% daily average)  

• Enhance the presentation of the 
scanned mailpiece images that 
consumers are already receiving  

• Give mail recipient or other 
household members the opportunity to 

take action immediately on their mailpiece by clicking on a campaign image/website link 
– regardless of whether or not they retrieve mail from the physical mailbox  

• Coordinate multi-channel campaigns with text, social media, other email, etc.  
• Collect information on campaign reach and open rates through data analytics  
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membership list

Do you have a suggestion for a meeting topic, a tour or a good speaker for a meeting? If so, please share your 
suggestion with any board member, or email webmaster@sacpcc.com.

River Cats vs. The Round Rock Express  
Purchase Tickets at www.SacPCC.com
OR contact Candi Cheathon for a swap of April’s tickets
7:05pm | Raley Field | West Sacramento

Mailer Scorecard, Postage Assessments  
Presented by: Randy Holt, USPS
West Sacramento BMEU | 3775 Industrial Blvd. | Room 1080 7.13

7.27
Exec. Board Meetings are  

held the last Thursday of  

every month.  

Upcoming Events 2017

Rained Out on April 6th?
Did you buy tickets through the PCC for the first game of the season 
against the Tacoma Raniers? If you haven’t already exchanged your 
tickets through the Raley Field box office, now’s your chance!

Reach out to Candi Cheathon at 916-276-9849, by July 1st, to 
exchange your tickets for this game, and you’ll be able to sit with the 
rest of the group as we cheer the River Cats on.
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