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Financial results  
uSPS rEPortS SEcond-quartEr rESultS

The Postal Service has reported its financial results for fiscal 2017’s 
second quarter (Jan. 1-March 31, 2017). Here are some highlights:

•	 controllable income. USPS posted controllable income of $12 
million for the second quarter, below the $576 million it posted during 
the same quarter last year.

Controllable income describes net income (or loss) that is adjusted for 
items outside of management’s control.

The reduction in controllable income was driven by the expiration of 
the exigent surcharge, a temporary price increase that was in place 
from January 2014-April 2016.

•	 operating revenue. Operating revenue — which describes revenue 
from day-to-day business activities — was $17.3 billion, a decrease of 
$474 million from the same period last year.

Revenue from First-Class Mail decreased $606 million and revenue 
from Marketing Mail declined $331 million, due largely to the exigent 
surcharge expiration and lower volumes.

•	 Shipping. The second-quarter declines in First-Class Mail and 
Marketing Mail revenue were somewhat offset by continued growth 
in the shipping and packages business, which increased $486 
million — or 11.5 percent — compared to the same period last year.

•	 net loss. The net loss for the quarter declined to $562 million from a 
$2 billion net loss a year ago because USPS benefited from declines 
in operating expenses outside of management’s control.

These expenses include lower retiree health benefit expenses due to 
changes that took place in fiscal 2017 according to law, and lower 
workers’ compensation expense due to interest rate changes.
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Arlington, VA, Letter Carrier Andy Lac delivers mail in March, toward  
the end of fiscal 2017’s second quarter 
 
The Postal Service has reported its financial results for fiscal 2017’s second quarter (Jan. 1-March 31, 2017). Here are some 
highlights: 

• Controllable income. USPS posted controllable income of $12 million for the second quarter, below the $576 million it 
posted during the same quarter last year. 

Controllable income describes net income (or loss) that is adjusted for items outside of management’s control. 

The reduction in controllable income was driven by the expiration of the exigent surcharge, a temporary price increase that was 
in place from January 2014-April 2016. 

• Operating revenue. Operating revenue — which describes revenue from day-to-day business activities — was $17.3 billion, 
a decrease of $474 million from the same period last year. 

Revenue from First-Class Mail decreased $606 million and revenue from Marketing Mail declined $331 million, due largely to 
the exigent surcharge expiration and lower volumes. 

• Shipping. The second-quarter declines in First-Class Mail and Marketing Mail revenue were somewhat offset by continued 
growth in the shipping and packages business, which increased $486 million — or 11.5 percent — compared to the same period 
last year. 

• Net loss. The net loss for the quarter declined to $562 million from a $2 billion net loss a year ago because USPS benefited 
from declines in operating expenses outside of management’s control. 

These expenses include lower retiree health benefit expenses due to changes that took place in fiscal 2017 according to law, and 
lower workers’ compensation expense due to interest rate changes. 

“America deserves a financially stable Postal Service that can continue to play a vital role in our economy and society. The path 
forward depends on continued innovation and aggressive management actions, the passage of HR 756 into law, combined with 
a favorable outcome of the Postal Regulatory Commission’s 10-year pricing system review,” said PMG Megan J. Brennan. 

“With these actions, the Postal Service will have the financial stability to invest in our future and continue to be an engine of 
growth, to be a strong business partner, and to meet the expectations of the American public. 

Arlington, VA, Letter Carrier 
andy Lac delivers mail in 
March, toward the end of 
fiscal 2017’s second quarter.



seamless acceptance 
Providing mailers a streamlined mail acceptance process 
that offers transparency and trend-based reporting 
over a calendar month so mailers can improve their mail 
preparation efficiency. 

Seamless Acceptance allows the USPS and mailers to answer 
3 key questions by comparing information submitted in the 
electronic postage statement to mailpiece characteristic data 
obtained during mail processing. 

1. Have all of the pieces been paid for? 
2. are the pieces addressed accurately? 
3. is the mailing prepared correctly? 

Participation criteria 
To participate in Seamless Acceptance electronic documentation 
(eDoc) must be submitted for all automation mailings and 
mailers must meet the following requirements: 

•	 Meet all the content and price eligibility standards for the 
price claimed. 

•	 Prepare 90% Full-Service eligible volume 
•	 Participate in the Seamless Parallel Program 
•	 Participate in eInduction for DMU-verified origin entry or 

destination entry-drop shipments 

Prior to participating in Seamless Acceptance mailers must 
participate in an intermediate step, Seamless Parallel, to test 
out their mail preparation standards. While in Seamless Parallel, 
eDoc validations will be performed for informational purposes 
only. 

Seamless Parallel 
During Seamless Parallel, there will be no changes to current 
acceptance and verification processes — mailings will continue 
to be accepted without interruption — while Seamless 
monitoring and reporting features are activated so that mail 
quality is available for review. This allows mailers to evaluate and 
improve their mail quality, business processes, and software in 
order to prepare mail that meet Seam-less Acceptance quality 
standards. 

Mailers are transitioned from Seamless Parallel to Seamless 
Acceptance if they are able to maintain mail quality measurements 
below the egregious threshold for error percentages for one 
calendar month. 

onboarding to Seamless acceptance 
Benefits of Seamless acceptance 

•	 Verifications are performed electronically, reducing complexity 
•	 Auto-finalization puts control of postage payment into your hands 
•	 Longer mail production cycle 
•	 Control over mail release timing without USPS intervention 
•	 Allows for improved feed-back and identification of trends 
•	 Standardized acceptance and verification process Trend-

based quality measurements mean you won’t be penalized 
for a problem with a single mailing 

when are you ready for Seamless acceptance? 
•	Your mail quality must be below Mailer Contact thresholds 

for 1 calendar month to move from Parallel to Seamless 
•	 Any concerns would have been discussed and resolved 

while on Parallel 

What is Bulk Mail? is it right For You? 
The term “bulk mail” refers to larger quantities of mail 
prepared for mailing at reduced postage. In Business Mail 
101, the term “bulk mail” means commercial First-Class 
Mail and advertising mail (called “USPS Marketing Mail” 
by the Postal Service). Commercial prices are available 
for other classes of mail, too. The Postal Service uses the 
terms “bulk” and “presorted” interchangeably.

Bulk prices are lower than “single-piece” prices. “Single-
piece” means that you pay the full postage price; when 
you put a stamp on a letter, you’re paying the single-piece 
postage. Many mailers pay single-piece postage even 
though they are doing large mailings. Why? Because 
they don’t want to do any extra preparation work — they 
don’t have the time, or it’s just not cost effective for their 
business. Business Mail 101 will help you make smart 
choices about your own mail to determine if commercial 
prices are right for you.

what are commercial Prices?
The Postal Service offers lower prices for bulk mailings 
because you do some of the work that otherwise would 
have to be done by the Postal Service (for example, 
sorting the mail by ZIP Code or transporting the mail to 
a destination postal facility). Everyone benefits from this 

“work-sharing.” Mailers make an investment in time and 
technology, the Postal Service’s costs are reduced and you 
pay less postage.

In order to mail at commercial prices, you need to:

•	 Get a mailing permit (permission to mail) and pay an 
annual mailing fee for each class of mail (First-Class 
Mail and USPS Marketing Mail).

•	 Pay postage using one of several convenient methods: 
precanceled stamps, metered postage or permit imprint.

•	 Make smart choices about the size, shape, and weight 
of your mailpiece.

•	 Ensure that your addresses are accurate.
•	 Presort the mailpieces (separate or sort your mail by 

ZIP Code).
•	 Take your mail to the Post Office where you hold your 

mailing permit.

The choices you make can result in significant postage 
savings. Click here for information about the postage 
prices you’ll pay.

Minimum quantities for a Bulk Business Mailing
To qualify for certain postage discounts, you must mail a 
minimum number of pieces:

•	 500 pieces for First-Class Mail.
•	 200 pieces (or 50 pounds of mail) for USPS Marketing Mail.
•	 50 pieces for Parcel Select.
•	 300 pieces for Presorted or Carrier Route Bound 

Printed Matter.
•	 300 pieces for Library Mail.
•	 300 pieces for Media Mail.

BME Postpourri
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industry co-chair corner Miles French
welcome new Board Members!

On May 18th the Sacramento PCC voted in 
new board members. Our new Industry Co-
Chair is John Millet, of MSI. Thank you for 
the help John! Max Hannan continues on 

as the Vice Co-Chair, Miles French will now be the Education 
Chair, and Ralph Petty makes a return as Secretary.

During the month of June, 2017, there will be no regular PCC 
meeting scheduled, due to summer vacations.

On July 13th our Education Session will cover the USPS 
Mailer Scorecard and Postage Assessments. Join us at West 
Sacramento BMEU, 8:30am. 

Sacramento river cats! Join us as we try this again on July 
27th. were you rained out along with us on april 6th? 
If you bought tickets through the PCC for the first game of 
the season against the Tacoma Raniers, and haven’t already 
exchanged your tickets through the Raley Field box office, 
now’s your chance!

reach out to candi cheathon at 916-276-9849 by July 1st 
to exchange your tickets for this game. You’ll be able to 
sit with the rest of the group as we cheer the River Cats on. 

Or, you can purchase new tickets at www.SacPcc.com for 
$18 each. Take this route if you’ve already traded your April 
6th tickets in for a new game at the River Cats Box Office, or 
if you’re joining us for the first time this season. Tickets will 
be mailed prior to game day.

next up on your Sacramento Pcc schedule:

•	 June - no MEEtinG: 
Summer vacation 
Enjoy the Break!

•	 July 13th, Education Session, 8:30am: 
Mailer Scorecard, Postage assesments 
Presented by: randy Holt, uSPS 
West Sacramento BMEU | 3775 Industrial Blvd.

•	 July 27th, Sacramento river cats, 7:05pm: 
Sacramento river cats  
vs. the round rock Express 
Raley Field | West Sacramento

Remember to visit the website for current information 
at www.SacPcc.com. Sacramento PCC meetings 
are held at the Royal Oaks Post Office on the second 
Thursday of each month, unless there is a scheduled 
event at another location. Check the website!

The PCC executive board holds a meeting on the last 
Thursday of each month, via conference call. Reach 
out, and we can send out the call in number.
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ashlea a. Meyer 
Postmaster (A), Sacramento

“America deserves a financially stable Postal Service that can continue to play a vital role in our economy 
and society. The path forward depends on continued innovation and aggressive management actions, the 
passage of HR 756 into law, combined with a favorable outcome of the Postal Regulatory Commission’s 10-
year pricing system review,” said PMG Megan J. Brennan.

“With these actions, the Postal Service will have the 
financial stability to invest in our future and continue to be 
an engine of growth, to be a strong business partner, and 
to meet the expectations of the American public.

Financial results  
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Sacramento Postal customer council
P.O. Box 980093
West Sacramento, CA 95798-0093

rEturn SErvicE rEquEStEd

First-Class Mail
Postage & Fees PAID

USPS
Permit No. G-10

ExPrESS MEMBErS 
admail west, inc.
Bell and Howell 

ca legislative data center 
cenveo 

discount Mail inc
dome Printing

dSt output and Mail Services 
int’l Mailing Equip. — Hasler Postage Meters

KP llc
Mailing Systems, inc.

Mailrite Print & Mail, inc. 
Pacific Gas & Electric
Pacific Standard Print

Pitney Bowes
Pitney Bowes Presort Services

Priority MEMBErS
capture technologies

Factor Systems 
Kern u.S.a. 

Micronite inc.
response Envelope company

membership list

Do you have a suggestion for a meeting topic, a tour or a good speaker for a meeting? If so, please share your 
suggestion with any board member, or email webmaster@sacpcc.com.

River Cats vs. The Round Rock Express  
Purchase Tickets at www.SacPCC.com
OR contact Candi Cheathon for a swap of April’s tickets
7:05pm | Raley Field | West Sacramento

Mailer Scorecard, Postage Assessments  
Presented by: Randy Holt, USPS
West Sacramento BMEU | 3775 Industrial Blvd. 7.13

7.27
Exec. Board Meetings are  

held the last Thursday of  

every month.  

Upcoming Events 2017

Rained Out on April 6th?
Did you buy tickets through the PCC for the first game of the season 
against the Tacoma Raniers? If you haven’t already exchanged your 
tickets through the Raley Field box office, now’s your chance!

Reach out to Candi Cheathon at 916-276-9849, by July 1st, to 
exchange your tickets for this game, and you’ll be able to sit with the 
rest of the group as we cheer the River Cats on.
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