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Mail dropped $150 million. Both declines were due mostly to lower volumes.
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Do you have a suggestion for a meeting topic, a tour or a good speaker for a meeting? If so, please share your
suggestion with any board member, or email webmaster@sacpcc.com.
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“The growth in our lower-margin package business is not sufficient to make up for
the accelerating mail volume declines,” said PMG Megan J. Brennan. “Our financial
situation is serious, but solvable. The continuation of aggressive management actions,
and legislative and regulatory reform, will return us to financial
stability and enable the Postal Service to maintain the longterm affordability of mail, invest in America’s mailing and
shipping industry, and best serve the American public.”

Ashlea A. Meyer
Postmaster (A), Sacramento

Upcoming Events 2017

Success

Industry Co-Chair Corner
It’s time for National PCC day again. The
Northern California PCCs, (Sacramento,
Bay-Valley, San Francisco, San Jose and
Fresno) are co-sponsoring a National
PCC Day event on, Thursday September
28, 2017. This premier event will be
held at a new location this year, the Hilton Garden Inn in
Fairfield, California.

National PCC Day 2017

Opportunity

This year’s national theme of “Informed Connections”
will be reflected in our educational seminars. We will
host four educational seminars:
• Yellow Belt Lean Six Sigma Workshop
Speaker: Sean Dermejian
Learn tools to identify wastes and opportunities
for improvement.
• Mailer Score Card – Assessment
Speaker: Randy Holt
• Informed Delivery Workshop
Speaker: April Alex
Where is my mail? See what’s coming,
anytime, anywhere.

National PCC Day 2017

Innovation
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National PCC Day will include a video broadcast of
Postmaster General Megan Brennan. In addition to the video
presentation, the event will feature educational seminars, a
large vendor area, and lunch.
We are very excited to have David Williams, Chief Operating
Officer and Executive Vice President, with us to share the
many new and innovative solutions being developed by
the USPS to become increasingly more efficient, and help
customers grow our future business.
David leads the continuous improvement of the entire postal
network operation as well as the allocations of people and
resources. He has responsibility for the day-to-day activities
of 488,000 career employees working in more than 31,000
facilities supported by a fleet of over 200,000 vehicles. He
is responsible for Post Offices, delivery and retail operations,
facilities and the mail processing network. He reports to the
Postmaster General, but the buck really starts and stops
with David.

• Postal Inspection Workshop:
The Inspection Service has a long history of
investigating suspects who commit crimes
against the U.S. Mail, Postal Service employees,
and customers. They are the oldest federal
law enforcement agency and enforce over 200
federal statutes. The presentation will be an
overview of the Inspection Service.
We have a great lineup this year so visit www.sacpcc.
com and register today!
P.S. We will be presenting a Mail Design Professional
(MDP) course held Thursday, October 26th. In the
past, we have had up to 75 students apply and attend
the day long course. It is a great training opportunity.
Seats in the course will be limited, so register early.
Check the calendar at www.SacPCC.com for
future events.

REGISTRATION DATES: May15 through December 31, 2017
PROMOTION DATES: July1 through December 31, 2017
What is the 2017 Personalized Color Transpromo Promotion?
The 2017 Personalized Color Transpromo Promotion is
intended to incorporate marketing messages highlighted
through the use of color, dynamic variable print and
personalization. This enhances the value of First-Class Mail
by encouraging mailers to use color messaging in their bills
and statements in order to foster a better connection and
response from consumers.
Why is the U.S. Postal Service® offering the 2017 Personalized
Color Transpromo Promotion? The U.S. Postal Service is
offering the 2017 Color Transpromo Promotion as a way to
grow the value of First-Class Mail and to encourage mailers
to invest in color print technology.
Who can participate in the 2017 Personalized Color
Transpromo Promotion? The 2017 Personalized Color
Transpromo Promotion will be offered to mailers who have not
participated in the Personalized Color Transpromo Promotion
in previous years will only need to satisfy the dynamic color
printing requirement. Mailers who have participated in a prior
year’s Personalized Color Transpromo Promotion will be
required to incorporate both dynamically printed color and
personalized messaging in the mailpieces.
What are the benefits from participating in the 2017
Personalized Color Transpromo Promotion? The 2017
Personalized Color Transpromo Promotion includes the
following benefits to mailers:
• The promotion enables transaction mailers to test
consumer response behavior as a result of adding color
transpromo promotional messages to consumers on
their bills and statements.

• Color transpromo promotional ads can reduce cost and
provide relevant personalized information to the recipient.
This may result in reduced call center costs and increased
customer adoption or acquisition.
• Color transpromo promotional messages have shown
greater impact.
What are the key promotion dates?
Registration Period: May 15 through December 31, 2017
Promotion Period: July 1 through December 31, 2017
Discount Amount:
2% of eligible postage. The discount is calculated in
PostalOne!® and applied to the postage statement at the time
of the mailing.
Eligible Mail:
First-Class Mail commercial letters that are part of an IMb
Full-Service mailing.
Ineligible Mail:
• Any mailpieces not sent in an IMb Full-Service mailing
• All USPS Marketing Mail™
• Periodicals
• Bound Printed Matter
• Media Mail®
• First-Class Mail and USPS Marketing Mail Parcels
• First-Class Mail cards and flats

-----------------Remember to visit the website for current information
at www.SacPCC.com. Sacramento PCC meetings
are held at the Royal Oaks Post Office on the second
Thursday of each month, unless there is a scheduled
event at another location. Check the website!
The PCC executive board holds a meeting on the last
Thursday of each month, via conference call. Reach
out, and we can send out the call in number.
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2017 PERSONALIZED COLOR TRANSPROMO PROMOTION

First-Class Mail Parcels transfer to the Competitive Price Listing
On July 20, 2017, the Postal Regulatory Commission (“PRC”) conditionally approved the transfer of the First-Class Mail Parcels
(“FCMP”) product from the market-dominant product list to the competitive product list. The transfer was conditioned on the
subsequent proposal, review, and approval of prices for the transferred product. On July 28, 2017, pursuant to Governors’
Decision 16-9, the Postal Service filed a notice of price change seeking to implement new prices for the transferred product.
The Commission approved the new rates (13 rate cells in total) on August 9, 2017, See Order No. 4032 in Docket No. CP2017230, and they will go into effect on September 3, 2017. After implementation, the FCMP product will become a new “Retail”
rate category within the existing First-Class Package Service (“FCPS”) product. The new “Retail” price category will be called
“First-Class Package Service – Retail” while the existing FCPS price category will be renamed “First-Class Package Service –
Commercial.” The new FCPS-Retail product has the same characteristics as the former First-Class Mail Parcels product.
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Save the date...

09.28.2017
7:30AM - 4:00PM

Hilton Garden Inn, Fairfield • 2200 Gateway Court, Fairfield, CA
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Yellow Belt Lean Six Sigma Workshop Speaker: Sean Dermejian
learn tools to identify wastes and opportunities for improvement
Mailer Score Card – Assessment Speaker: Randy Holt
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responsible for Post Offices, delivery and retail operations,
operation as well as the allocations
people
andnetwork.
resources.
facilities and theofmail
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Reporting to Williams
are the vice presidents of Delivery Operations, Facilities,
Network Operations, Retail and Customer Service Operations
and the seven vice presidents of Area Operations.

NETWORKING

Previously, Williams served as vice president, Network Operations. This role
**EARLYBIRD
PRICING EXTENDED!**
encompassed responsibility for the national network of 318 mail processing and

CLIENTS
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distribution centers and automation initiatives.

ToBefore
Register
visit www.SacPCC.com today:
that, Williams served as vice president, Engineering and managed all engineering

CLIENTS
CLIENTS

$65 Participants

SAVINGS!!

and development efforts focused on internal processes, including building and equipment
[$75
afterallSeptember
14th] support
maintenance programs and policies.
He directed
engineering and acquisition
functions, including the design and development of new automation, material handling
Includes
systems and
vehicles. Continental Breakfast & Lunch

$300 Vendors

Throughout his postal career, Williams
servedSeptember
in numerous field,14th]
area and
[$375hasafter
headquarters positions, including manager, Processing Operations. In that role, he led his
Discounts
Available
for Multiple
Tables
team to superior
performance
for several years.
His incorporation
of lean six sigma
practices and deployment of “Closing the Gap Strategies” resulted in mail processing
work-hour reductions never before experienced. Williams’ breakthrough work in using
information to help drive and support the field’s record-setting service achievements is
noteworthy.

Sacramento, Bay-Valley,
San Francisco, Fresno & San Jose
Williams holds a Bachelor of Science degree in industrial and systems engineering from
the University of Florida and a Master’s degree in business administration from the College
of William and Mary.
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National PCC Day will include a video broadcast of
Postmaster General Megan Brennan. In addition to the video
presentation, the event will feature educational seminars, a
large vendor area, and lunch.
We are very excited to have David Williams, Chief Operating
Officer and Executive Vice President, with us to share the
many new and innovative solutions being developed by
the USPS to become increasingly more efficient, and help
customers grow our future business.
David leads the continuous improvement of the entire postal
network operation as well as the allocations of people and
resources. He has responsibility for the day-to-day activities
of 488,000 career employees working in more than 31,000
facilities supported by a fleet of over 200,000 vehicles. He
is responsible for Post Offices, delivery and retail operations,
facilities and the mail processing network. He reports to the
Postmaster General, but the buck really starts and stops
with David.

• Postal Inspection Workshop:
The Inspection Service has a long history of
investigating suspects who commit crimes
against the U.S. Mail, Postal Service employees,
and customers. They are the oldest federal
law enforcement agency and enforce over 200
federal statutes. The presentation will be an
overview of the Inspection Service.
We have a great lineup this year so visit www.sacpcc.
com and register today!
P.S. We will be presenting a Mail Design Professional
(MDP) course held Thursday, October 26th. In the
past, we have had up to 75 students apply and attend
the day long course. It is a great training opportunity.
Seats in the course will be limited, so register early.
Check the calendar at www.SacPCC.com for
future events.

REGISTRATION DATES: May15 through December 31, 2017
PROMOTION DATES: July1 through December 31, 2017
What is the 2017 Personalized Color Transpromo Promotion?
The 2017 Personalized Color Transpromo Promotion is
intended to incorporate marketing messages highlighted
through the use of color, dynamic variable print and
personalization. This enhances the value of First-Class Mail
by encouraging mailers to use color messaging in their bills
and statements in order to foster a better connection and
response from consumers.
Why is the U.S. Postal Service® offering the 2017 Personalized
Color Transpromo Promotion? The U.S. Postal Service is
offering the 2017 Color Transpromo Promotion as a way to
grow the value of First-Class Mail and to encourage mailers
to invest in color print technology.
Who can participate in the 2017 Personalized Color
Transpromo Promotion? The 2017 Personalized Color
Transpromo Promotion will be offered to mailers who have not
participated in the Personalized Color Transpromo Promotion
in previous years will only need to satisfy the dynamic color
printing requirement. Mailers who have participated in a prior
year’s Personalized Color Transpromo Promotion will be
required to incorporate both dynamically printed color and
personalized messaging in the mailpieces.
What are the benefits from participating in the 2017
Personalized Color Transpromo Promotion? The 2017
Personalized Color Transpromo Promotion includes the
following benefits to mailers:
• The promotion enables transaction mailers to test
consumer response behavior as a result of adding color
transpromo promotional messages to consumers on
their bills and statements.

• Color transpromo promotional ads can reduce cost and
provide relevant personalized information to the recipient.
This may result in reduced call center costs and increased
customer adoption or acquisition.
• Color transpromo promotional messages have shown
greater impact.
What are the key promotion dates?
Registration Period: May 15 through December 31, 2017
Promotion Period: July 1 through December 31, 2017
Discount Amount:
2% of eligible postage. The discount is calculated in
PostalOne!® and applied to the postage statement at the time
of the mailing.
Eligible Mail:
First-Class Mail commercial letters that are part of an IMb
Full-Service mailing.
Ineligible Mail:
• Any mailpieces not sent in an IMb Full-Service mailing
• All USPS Marketing Mail™
• Periodicals
• Bound Printed Matter
• Media Mail®
• First-Class Mail and USPS Marketing Mail Parcels
• First-Class Mail cards and flats

-----------------Remember to visit the website for current information
at www.SacPCC.com. Sacramento PCC meetings
are held at the Royal Oaks Post Office on the second
Thursday of each month, unless there is a scheduled
event at another location. Check the website!
The PCC executive board holds a meeting on the last
Thursday of each month, via conference call. Reach
out, and we can send out the call in number.
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First-Class Mail Parcels transfer to the Competitive Price Listing
On July 20, 2017, the Postal Regulatory Commission (“PRC”) conditionally approved the transfer of the First-Class Mail Parcels
(“FCMP”) product from the market-dominant product list to the competitive product list. The transfer was conditioned on the
subsequent proposal, review, and approval of prices for the transferred product. On July 28, 2017, pursuant to Governors’
Decision 16-9, the Postal Service filed a notice of price change seeking to implement new prices for the transferred product.
The Commission approved the new rates (13 rate cells in total) on August 9, 2017, See Order No. 4032 in Docket No. CP2017230, and they will go into effect on September 3, 2017. After implementation, the FCMP product will become a new “Retail”
rate category within the existing First-Class Package Service (“FCPS”) product. The new “Retail” price category will be called
“First-Class Package Service – Retail” while the existing FCPS price category will be renamed “First-Class Package Service –
Commercial.” The new FCPS-Retail product has the same characteristics as the former First-Class Mail Parcels product.
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fromby Firstgrowth in the shipping and packages business. Third-quarter revenue from this part of the Postal
Class Mail decreased $422 million compared to the same period last
Service’s business increased 11.3 percent from the same period last year.
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waspercent
$2.1 billion,
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compared to
the same period last year. A net loss occurs when an organization’s total expenses exceed its total
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by $869 million and $1 billion, respectively, but were partially offset
by $1.2 billion in higher expenses for supplemental pension benefits,
largely driven by changes in Office of Personnel Management actuarial
assumptions and interest rates.

• Net loss. The third-quarter net loss was $2.1 billion,
an increase in net loss of $573 million compared to
the same period last year. A net loss occurs when an
Ashlea A. Meyer
Postmaster (A), Sacramento

Do you have a suggestion for a meeting topic, a tour or a good speaker for a meeting? If so, please share your
suggestion with any board member, or email webmaster@sacpcc.com.

Yellow Belt Lean Six Sigma Workshop Speaker: Sean Dermejian
Mailer Score Card – Assessment Speaker: Randy Holt
Informed Delivery Workshop Speaker: April Alex
Postal Inspection Workshop
Hilton Garden Inn, Fairfield
7:30am - 4:00pm | 2200 Gateway Court | Fairfield, CA 94533
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